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LinkedIn’s vision is to create economic opportunity
for every member of the global workforce









Personal 
 Brand



S T E P S  I N  D E V E L O P I N G  Y O U R  

P E R S O N A L  B R A N D

1.  Define who you are

2.  Determine what you want to be known for

3.  Define Your Audience

4. Research your desired Industry and follow the experts 

6.  Prepare an elevator pitch

7.  Embrace Networking

8.  Ask for recommendations

9.  Grow Your Online Presence

10. Remember that your Personal Brand isn’t just online
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ROI = Subject matter expert, Inspiring Leader

ROI = Personal Brand

ROI = Industry expert

ROI = Strong Network

ROI = to be found

Trust

Reliability

Popularity

Networking

Visibility

Reputation

Publication

Participation

Presence

Profile

Influencer 

Determination

Your LinkedIn Profile ROI

Linkedin 
Member 



https://www.linkedin.com/school/unibz/people/
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