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Why LinkedIn?
Your Profile, Your professional brand: Who you are
Beyond your LinkedIn Profile: Who you know and What you know

Let’s check your LinkedIn profile!

Q&A
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LinkedIn’s vision is to create economic opportunity

for every member of the global workforce

THE ECONOMIC GRAPH

. "ﬂ‘s

6/M+  14Mm+  44k+ 133k+ 443B+

Members Companies Jobs Skills Schools Knowledge




More than 1 billion members in 200 countries and regions worldwide™

234M+
United States
Europe
UK 42M+ Portugal SM+
France 33M+ Romania 4M+
DACH 26M+ Sweden  S5M#+
2 M+ Italy 22M+  CzechRep. 2M+
6 Spain 2iM+ Finland 1M+
Canada Netherlands gaM+ Ireland 3IM+
| Belgium sM+ Poland  TM+
Denmark 3M+ Norway 2M+ 4M +
2M+ f 148M+ Republic of Korea
18M+! I India

15M+  2>M*

I Colombia Moroe 12M+
26M+ 83M+ S
Mexico Brazil 9M+
9M+ ‘ Nigeria
Chile

| 14M+

South Africa

15M+

Argentina

Turkey

I Israel ! ; 4M +

Japan
'

'gM+! 3M+ 13M+

UAE HongKong (SAR) | Taiwan
10M+ i @ 16M+
Saudi Arabia 4M+ | J The Philippines
Singapore
5M+ SM+
Kenya 32M+ Malaysia 2M+
Indonesia | New Zealand

16M+

Australia

*FY25/Q2 Membership: numbers are updated quarterly after Microsoft Earnings



The Profile:

Your Protessiona

Brand on LinkedIn




"A personal brand is
a widely-recognized
oerception of an
individual - based on
their experience,

expertise,
competencies, actions
and/or achievements
within a community,
industry, or the
marketplace at large.”
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YOUR Personal
Brand Anatomy

Heart
Values

Hands/Arms
Relationships

Stomach
Content

Dress
Identity/
Packaging

Head
Strategy

Feet/Legs
Tactics
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Why is

Personal Brand How How

Personal

you Se€e g.a Others
yourself see you

Important?




STEPS IN DEVELOPING YOUR
PERSONAL BRAND

1. Define who you are

2. Determine what you want to be known for

3. Define Your Audience

4. Research your desired Industry and follow the experts

6. Prepare an elevator pitch

7. Embrace Networking

8. Ask for recommendations

9. Grow Your Online Presence

10. Remember that your Personal Brand isn’t just online



Add a photo

Members with a photo get up to:

9x more connection requests

Drag to reposition photo

21x more Profile views

+11  Straighten

36x more messages

Visibility

change photo | (IR > Best practice:
Include a background photo — consider a
company hashtag, logo or brand photo

Delete photo




Record your name

Pronounce your name for others

and make a great first impression.

Update on mobile

10 secs, limit background noise

Hold phone 4in away

Hold to record
Slide away to cancel

Record your name

Audio recording guidelines

(e All LinkedIn members)




Customize your
Vincent Martel - 2nd | .
Account Executive at shredtop Cove r 'I m O g e

shredtop - Agora School of Business
Phoenix, Arizona, United States

500+ connections

( Message ) (- Grab attention.

Highlights

Provide more info on your
‘s 23 mutual connections . . .
‘ You and Sarah both know Marcel Mata, Rishi pC[SSlonS’ your fle]_d Of eXper‘tlse

Chaudhari, and 21 others

n You both studied at Agora School of

Business

You both studied at Agora School of
Business from 2011 to 2015

Say hello




Update your
headline

Edit intro

They/Them

YO U r |_:| n ked | n by .|:| n e 0 Visil’)le to: All Lir;kz;d’[n‘members

defaults to your title —
you have flexibility here!

Show topics | talk about in my intro




Craft a summary

Your “elevator pitch”

a Featured in your
‘About’ section.

‘Y Focus on career
-« accomplishments and
aspirations

///////
e 40+ words

> Best practice:
first person, paragraph format.

Summary

As a sales leader with over 25 years of experience, I'm passionate about connecting customers into
solutions that help grow and scale their software businesses. My sales organization is focused on

delivering excellence, delighting customers and solving large software challenges at scale. Leadershipis a
privilege, and | feel fortunate to lead an organization where employees connect into their passion and
purpose every day. | believe that culture and talent help us bring our mission to life.




Detail your wor
expernence

Member with up-to-date
positions receive up to:

°0 9X More
connection
requests

5x more Profile views

10x more
messages

Experience

Founder
Sunday Dinner - Self-employed
e )13 - Present - 7 yr

NYC

Sunday Dinner is a marketing strategy consultancy focused on building stronger marketing
organizations. They help companies rethink their marketing strategy and deliver on it by
orchestrating new approaches to organizational design and external partner relationships.

Often dubbed a CMO whisperer, her works helps executive-level marketers stay closely connected
to what's next and new. In 2020, she has been working closely with clients to reimagine the
marketing org design to strip back silos and build integrated teams. In these new organizations, the
focus is then to build continued skill set evolution, collaborative learning, and a modern approach
to partnership with creative agency services. Lindsey is known for having her finger on the pulse of
new ideas and models to quickly move from idea to reality with clients who crave to build new
capabilities, fresh team structures, and of course, creative service models that access the best and
brightest next-generation thinkers.

We're proud to support our partners such as Target, Union Pacific, NBCU, Microsoft, Nickelodeon,
Stitch Fix & MassMutual who are innovating from within as they find new ways to bring great work
and partnerships to life.

And, yes we have dinners. Please come for dinner.

see less

Founding Member
Chief

Jan 201

Chief is the vetted network dedicated to connecting and supporting women in leadership. Chief was
designed to bring more women into positions of power and keep them there.




Add volunteer
expernence

Members who add volunteer
experience get up to:

Volunteer experience

Supporter Vi
International Water Surmmit

2017 - Present - 4 yrs
Environment

. 6x more
profile views

> Best practice:
include board seats.




Add job preferences

Tell us what kind of work you're open to S T E P 4

Job titles*

Show You're

Job locations*

Phoenix, Arizona X Add location + Choose who sees you're open*

Start date @ Share with all Linkedin members 5 > O e I I to WO r |'<
- : 3 ; ¥ he # T hoto fi
(-:. Immediately, I'm actively applying Adcsitne #OpenioWorlsphoto frame

This could include people at your

(3. Flexible, I'm casually looking current company, recruiters, and
anyone who is signed in to LinkedIn.

> Share with recruiters only
Job types § 3 % .
People using LinkedIn's recruiter product

Remote + Contract + We take steps not to show recruiters at . 3 ¢ ?
your current company you're open to Add by C].].Ck].ng Op e n to bUttO n

Temporary + new jobs, but we can't guarantee
complete privacy.

~ 2
y Choose who sees you're open* Learn more about your privacy
»

and select ‘finding a new job.

You decide if you want only recruiters or all LiNKediu, mmsasmesnsessemnesnse

Specity job preterences and choose
visibility settings.

40% more likely to be noticed
by recruiters.
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Showcase culture
and storytelling

ﬁ Three hashtags

@ Tagged colleagues
'y Photos showcasing
i '4
people/culture
_:L Amplification

The power
of the comment

“ Comments are a powerful
and light touch way to
establish thought leadership

%

ﬁ Don't wait for perfection and
include real-time reaction anad
analysis to industry news.

Consider dedicating five minutes

1 a day to commenting on
employees by following your
company hashtag



Allen Gannett - 1st

Author of “The Creative Curve" & Tech Entrepreneur
2yr- @

A few months back | gave a talk at Content Marketing World breaking down

how | went from 0-1 million video views on LinkedIn in 6 months.
see more

LinkedIn Video 101 - 45 pages

Content Marketing World

LinkedIn Video () )

0 -1 Millian Video Views in 6 Manths

_

© 264 - 65 comments

7, Kristy Hesse - st
N 3 CHRO | Strategic Executive Leader
d-®
My Mondays got a lot brighter when you came to CFCU! Happy 1 Year
Anniversary! Kayla Loos #Kudos Thank you for #MakingWorkFun T
v
Making Work Fun

Kayla Loos

o
i

O @ O 123 comments

String Mguyen « 2nd + Follow  «--
4x Linkedin Top Voice WFollow for The Trusted Guide T...

Tw

Authenticity - what does it mean in personal branding?

Such an interesting and over-used word. But, | believe in the power of
authenticity.

“String, | picked you because you're raw. You're not an influencer that fakes it
till you make it. You show the human side to business and marketing.”

The key to authenticity, understand:

% Your personal values, which sets your boundaries

% Your super powers, what makes you unigue?

% Your value proposition, what makes you attractive to your
clients/customers?

The more you know who you are, the more you can walk in your path of truth

Content should be about reinforcing your 'Humanness' and brand as a persen.

I'm not out to be famous or pepular, I'm here to be present and be relevant.
I'm happy to share what works and what doesn't werk.

LinkedIn is maving to becoming more of a platferm to reinforce inbound
marketing and having a strong personal brand allows me to pick key clients
who understand my super powers and how | can them succeed.

Be you means being authentic.

Being authentic means being true to yourself.

Being yourself means understanding your personal values system.

Be you online.

#stringtheory on #personalbranding

What does authenticity mean to you?
The author can see how you vote. Learn more

Being true to your values
Being human

Being raw

Other (comment below)

161 wotes « Poll closed

Beyond the text update

Try some of LinkedIn’s other interesting
mechanics for creating newsfeed posts that
are interactive, dynamic, and media-forward.

» Use polls to take the pulse of your
audience and start a dialogue.

» Testvideo - it's highly interactive

*  Upload documents to create an
interactive experience or share content.

* Acknowledge peers, employees, or other
team members with Celebrations.

> Best practice:

Short form posts and video are
recommended for executives over long form
articles.



What To
Do Now?




in Q Search

1,156 views 112 reshares

Gsas @I

3 clicks from people 16 have the job title Your biggest Your article was
at SAS Salesperson audience is from found through
San Francisco Bay LinkedIn.com
Track your progress +
Facebook
Global Young Human Resources 6 Greater Chicago

Voices Specialist Area Google Search

measure engagement Speanene e e ork

R K Harrison
Insurance Brokers Banking Sales Greater Los
Consultant Angeles Area

Toronto, Canada
Area
Show more

Most of your clicks came from your
2nd+ degree network




Prioritize

engagerment

q U Ohty over - Avg # of comments - Views in the feed

» Avg word count per + Likes/Shares

- comment - Follower growth %
q U O nt] ty - Qualitative feedback ile Vi

- Profile Views




E xecutive
Content Alerts

Get Hired Faster,

Jotifications ~ Me v Workw  Try Premium Free

Promoted

Join An Advisory Board
5 Companies are looking for executives )
just like you.

Bring your best self.
We celebrate the extraordinary. Drive
meaningful change in tech at )

- Typically only top posts

i‘ " : > = t \ 8§ ’/ -~
will appear in your feed | § O\ ‘ #ini%}oge'fﬂér

Verizon
: 12V Power 4, Portable Tech
A1 - ok Y s,
More!
)
. LI Ryan Roslansky o) - 3rd m LinkC Il Get notified about all of Ryan's posts. & 50 viewed
Opt in to receiving oLt
B B oo . San Francisco Bay Area - Contact info g ’ :)aj'e" Shkap:ro » 3rd B
COO at Linked
v notifications for every post were ! |

655,208 followers + Follow

Tomer Cohen - 3rd [

Chief t Officer at Linkedin

by t'iCk'ing the be” On ‘the ,B Message v Following ) ( _More
profile page of the executive ——
yo U WO U] d H |.<e ‘to ‘fo” OW .‘ Empowering Your Workforce in Economic Uncertainty

Ryan spoke at this event

+ Follow

Jeff Weiner - 3rd
Execu!

Fo

airman at

( + Follow

e
<
Featured % Mohak Sh:oﬁ m in)

1t of Engineering at

Post Post

Looking back at the past week's As we've seen through All of us who work at LinkedIn \. ,+ Follow

meeting with CEOs and leader...

the Great Reshuffle, every... are closely following the tragi... N——
Fidji Simo - 3rd
CEO @

"’15 ey
—

+ Follow 0. Messaging w




Reputation

Publication

Participation

Presence
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Free University of Bozen-Bolza

Open your mind, go tnhngual!

no @

Higher Education - Bolza .- 28K followers - 10K alumni

a Francesca & 12 other connections work here

CI=D o) O

Home About Posts Jobs Alumni Insights

9,746 alumni 8

: m‘ﬂf L 1"_
mmﬁu Tt g

p 4

THE POWER OF NETWORKING

Reach out to Fellow
Alumni who work @
your dream company



https://www.linkedin.com/school/unibz/people/

(Questions?
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